
WHERE SHOPPING MEETS ADVENTURE 

AT THE DISTRICT DOCKLANDS



MAJOR ACTIVITY CENTRE

4.12M+
ANNUAL FOOT TRAFFIC*

70,253
TOTAL GLA (SQM)*

$150M+
MOVING ANNUAL TURNOVER (MAT)*

2,000
CAR SPACES

Position your brand in Melbourne's unique 
entertainment and retail destination.

The District Docklands offers a dynamic 
environment attracting locals, tourists,
and event goers with a vibrant mix of,
dining, iconic one-of-a-kind experiences,
and shopping.

At The District, we’re committed to
helping your brand succeed with year-
round exhibitions and events driving
diverse foot traffic.

Be part of shaping Melbourne’s next 
leading inner-city destination.

GREAT BRANDS. 
PRIME LOCATION. 
RETAIL SUCCESS.

MELBOURNE’S VIBRANT 
INNER-CITY 
PLAYGROUND

Figures correct as at 31 Dec 2025, exclude GST & excludes Nesuto Hotel



WHY THE DISTRICT?
⁄ Prime City Location The District is located on the edge of the CBD with over 

2,000 car parks available with 90 minutes of free parking. The District offers 
easy access via CityLink, proximity to Marvel Stadium, and is within the 
City’s Free Tram Zone - making it effortlessly accessible for locals and 
tourists alike.

⁄ Melbourne’s Biggest Playground The District is home to the greatest 
collection of experiences in Australia, including Archie Brothers, ArtVo, 
Dreamskape, HOYTS, O’Brien Icehouse, Prison Island, Saboteurs and many 
many more*

⁄ The Unique Undercover Open-Air Laneway Design provides a 
refreshing retail experience with national operators like; Bonds, Chemist 
Warehouse, Dan Murphy’s, H&M, Hype DC, Woolworths & Uniqlo

⁄ Capitalise on Marvel Stadium’s stacked events calendar, which was 
just name the 5th highest grossing stadium globally driving unique 
visitors year-round.

⁄ 1,500 Hotel Rooms within a 5 minute walk, with Nesuto Hotel & Marriott
Docklands are within the precinct. 

WHY NOW?
⁄ Over 2,500 new dwellings in construction or approved within 500m (Elysium, New

Quay & District Living, Capital Alliance), 5,000 with 750m.

⁄ Melbourne Star reopening 2026,bringing an additional 300,000 visitors annually.

⁄ Sonic Health  injecting over $6 million into the local economy from 800+ workers with 
their state-of-the-art Melbourne Pathology clinic.

⁄ Westgate Tunnel Project now open rendering access easier than ever

⁄ Competitive commercial terms offer strong value compared to other destinations.

⁄ Strong growth with visitation up over 26.25% over last 24 months 

⁄ Flexible sizes available from kiosks to purpose-built facilities

Don’t miss out on this rare opportunity for your business to thrive in a city-central
location, ideal for building brand presence with high value, established customer base.

*Greatest collection by quantity (and quality)
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Drive TimePopulation 2024

5-10 Minutes 155,000

10-15 Minutes 311,000

15-30 Minutes 1,841,000

0-30 Minutes 
(total) 2,319,000

5.19M Projected Trade Area - by 2046

25.1% Income - Main trade area signficiantly 
above average income

10% Higher affluence of main trade area 
than Melbourne Average



The District Docklands 
440 Docklands Drive
Docklands, VIC 3008

www.thedistrictdocklands.com.au

GET IN TOUCH
Natasha Chokljat
Business Development Manager 
0418 698 231
natasha@thedistrictdocklands.com.au

EXPLORE THE DISTRICT

http://www.thedistrictdocklands.com.au/
mailto:natasha@thedistrictdocklands.com.au


EXPLORE THE DISTRICT

DISCLAIMER: 1. A l l information and imagery contained in this document is provided in good faith and is believed to be correct as at September 2025 (unless expressly stated otherwise). Y ou should not rely on
any of them as a statement or representation of fact and you must satisfy yourself as to the correctness of each particular. 2. This document does not constitute any offer, warranty or representation as to the
profitability of T h e D i s t r i c t D o c k l a n d s or any premises. 3. The precinct plans and tenancy mix are correct as at S e p t e m b e r 2025. N o representation is made regarding any tenant or licensee’s continued
tenure at The District Docklands including that any of the brands represented will be at The District Docklands at any point in time. 4. Any forecasts referred to in this document may be affected by a number of
unforeseen circumstances. No assurances can be given that these forecasts will be achieved. 5. W e s t r o n g l y a d v i s e t h a t y o u obtain your own legal, business and financial advice in relation to your business
at The District Docklands. You should not act on any information supplied to you in this document without first obtaining that advice. T o t h e f u l l e s t e x t e n t p e r m i t t e d b y l a w , n either th e P r o p e r t y
M a n a g e r , the Landlord(s) nor any of their related body corporates will be liable or otherwise responsible for any loss or damage (whether from any negligence or otherwise) suffered as a result of any decision that
you may make to act on the information contained in this document. 6 . This report comprises and is the subject of intellectual property (including copyright) and confidentiality rights of one or multiple owners,
including The Quantium Group Pty Limited (Quantium) and where applicable, its third-party data owners (Data Providers), together IP Owners. The information contained in this report may have been prepared using
raw data owned by the Data Providers. The Data Providers have not been involved in the analysis of the raw data, the preparation of, or the information contained in the report. The IP Owners do not make any
representation (express of implied),nor give any guarantee or warranty in relation to the accuracy, completeness or appropriateness of the raw data, nor the analysis contained in this report. 7 . None of the IP Owners
will have any liability for any use or disclosure by the recipient of any information contained in, or derived from this report. To the maximum extent permitted by law, the IP Owners expressly disclaim, take no
responsibility for and have no liability for the preparation, contents, accuracy or completeness of this report, nor the analysis on which it is based. 8. This report (or any extract thereof) is provided in confidence and
may only be used for the purpose provided, and may not be copied, reproduced, distributed, disclosed or otherwise made available to a third party.
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